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cademic at-
tainment is the 
threshold, not the 
destination. What 
lies beyond it – the 
capacity for inde-
pendent thought, 
the resilience to 
navigate complexi-

ty, the enduring appetite for discovery 
– is shaped in the earliest years, in 
the quality of the environment a child 
inhabits each morning.

EDUCA  exists  for  families  who  
hold  this  distinction  dearly.  Rooted  in  
the  principles  of  Finnish  education,  
informed  by  the  frontiers  of  neuroed-
ucation and set within a green campus 
where nature itself becomes part of the 
curriculum, it offers an education that 
develops the whole child: intellectually, 
emotionally and imaginatively.

The Finnish Pillar: The 
Intelligence of Less
Finland’s approach to education has 

earned  recognition  worldwide,  not  for  
its rigour in the conventional sense, but 
for its profound intelligence of less. Dis-
covery, play and intrinsic motivation are 
not  supplementary  to  the  curriculum,  
they are its very DNA.

EDUCA  brings  this  philosophy  to  
Belgrade  in  its  most  authentic  expres-
sion,  thoughtfully  crafted  for  children  
growing up between cultures. From the 
age of three to fifteen, each child follows 
a path that honours individual pace, sin-
gular  gifts  and  the  inner  life,  allowing  
them to thrive and strive. 

The Neuroeducation 
Pillar: The Science of 
Wonder
Neuroeducation lies at the intersec-

tion  of  neuroscience,  psychology  and  
pedagogy – a discipline that transforms 
how  teaching  is  designed  and  experi-
enced. Its foundational insight is as el-
egant as it is innovative: the brain learns 
best  through  emotional  engagement,  
genuine  curiosity  and  the  experience  
of meaning. 

When  a  child  feels  seen,  the  brain  
releases  the  neurochemicals  of  curi-
osity  and  connection,  creating  condi-
tions in which knowledge is not merely 
retained  but  woven  into  the  fabric  of  
who the child is becoming. This is how 
EDUCA breathes.

The Nature Pillar: The 
Green-Mindedness of 
Learning
Nestled  in  a  tree-lined  street  in  

Dedinje, in the heart of Belgrade’s dip-
lomatic  and  international  community,  
EDUCA’s  green,  fairytale-like  campus  
embodies the conviction that environ-
ment is not incidental to education, but 
intrinsic to it. 

Neuroeducation  affirms  what  in-
stinct  has  always  known:  nature-con-
nected   learning   develops   deeper   
concentration, greater emotional equi-
librium and a more expansive sense of 
a child’s place in the world.

A Non-Profit Promise: 
The Value of Giving
EDUCA  operates  as  a  non-profit  

institution  within  the  Education  for  
Serbia  Foundation,  a  distinction  that  
carries profound significance for those 
it serves. There are no shareholders, no 
commercial  imperatives,  no  incentive  
that competes with the singular prior-
ity of each child’s thriving. For parents 
accustomed to making consequential 
decisions with precision, this is not a 
detail. It is the foundation of trust.

EDUCA  is  among  Belgrade’s  
finest discoveries – a school where 
Finnish wisdom blends academic 
excellence  and  emotional  wellbe-
ing,  where  students  work  smart  

rather  than  hard.  For  families  who  
know  that  “less  is  more”,  the  search  
ends here.

dr  svetlana  Belić  malinić
PrinCiPal,  edUCa  finnish  international  kinderGarten  &  sChool

EDUCA: The School That Knows A Child

a
There is a question that every thoughtful parent eventually arrives at: not 
simply where their child will learn, but how – and to what end. Dr Svetlana 
Belić Malinić, a neuroeducator who carries the intellectual inheritance of 

both UCL Institute of Education in London and the University of Helsinki – two 
of the world’s most distinguished centres of educational thought, brings a 

clear conviction to discerning families: a happy child learns best.
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edUCation  reforms

Curricula, technology, and 
the market are changing 
serbian schools
Serbia faces the challenges of upgrading its educational 
system: from adapting curricula to social changes to 
implementing modern technologies, digitalization, and 
the use of artificial intelligence

i

knowledge

In recent years, Serbia’s ed-
ucation system has been in a 
state of constant upgrading and 
adapting to current social and 
technological changes. The key 
challenge is no longer just the 
curriculum content, but the way 
knowledge is transmitted and 
applied in a world of accelerated 
technological development. Dig-
italization, artificial intelligence, 
and new learning methods, such 
as digital classrooms, are in-
creasingly influencing schools, 
imposing a need for education 
to adapt to generations raised in 
a completely different environ-
ment.

In  this  context,  as  experts  
explain,  the  reforms  planned  
for  the  coming  years  include  
changes  to  curricula,  restruc-
turing  classroom  teaching,  and  
a  greater  focus  on  developing  
functional  knowledge  and  skills.  
Starting  with  the  2027/28  school  
year,  students  in  the  first  year  

Text by
Teodora 
Škobo

“She’s the one” 
is more than a 
slogan – it is a 
tribute to the 

women whose 
knowledge and 

dedication drive 
Univerexport 

forward every 
day. the 

campaign 
highlights that 

leadership is not 
about gender, 

but about 
competence and 

results

UniverexPort

She’s the One: a voice that 
leads, decisions that last

32 diplomacy

P
r
o

m
o

leadersHip

n the month when 
International 
Women’s Day is 
marked, Univerex-
port has chosen to 
proudly say “She’s 
the One”, launch-
ing a campaign 
that shines a light 

on the women who lead teams, 
drive change and set standards. 
Their roles are not symbolic 
– they are strategic, and that 
is the central message of the 
campaign.

Univerexport  is  a  domestic  
company  where  women  hold  62  
per cent of leadership positions 
and  make  up  73  per  cent  of  the  
total  workforce.  Behind  these  
figures are real people in leader-
ship  roles,  bringing  experience,  
expertise  and  making  decisions  

every  day  across  sales,  logistics,  
marketing,  finance  and  opera-
tions.  “She’s  the  One”  therefore  
speaks not only about numbers, 
but about competence, commit-

ment and the trust built through 
results.

The  slogan  serves  as  a  re-
minder  that  strong  teams  are  
built  where  knowledge,  hard  
work and responsibility are rec-
ognised without prejudice. That 
is  why  Univerexport  says  the  
campaign’s mission is to encour-
age women:

On  International  Women’s  
Day, “She’s the One” is a message 
of gratitude and respect to all our 
female  colleagues  whose  work  
contributes  to  the  company’s  
stability  and  growth,  as  well  as  
a  reminder  that  equal  opportu-
nities are the foundation of sus-
tainable and successful business, 
Univerexport said.

Because  every  good  result  is  
a  team  effort.  And  at  Univerex-
port – more often than not, she’s 
the one.

i In a company 
where women hold 
the majority of 
leadership roles, 
“She’s the One” 
celebrates those 
who make decisions, 
build trust and 
ensure stability. The 
message is clear: 
strong teams are 
built when work 
and expertise are 
recognised without 
prejudice
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cademic at-
tainment is the 
threshold, not the 
destination. What 
lies beyond it – the 
capacity for inde-
pendent thought, 
the resilience to 
navigate complexi-

ty, the enduring appetite for discovery 
– is shaped in the earliest years, in 
the quality of the environment a child 
inhabits each morning.

EDUCA  exists  for  families  who  
hold  this  distinction  dearly.  Rooted  in  
the  principles  of  Finnish  education,  
informed  by  the  frontiers  of  neuroed-
ucation and set within a green campus 
where nature itself becomes part of the 
curriculum, it offers an education that 
develops the whole child: intellectually, 
emotionally and imaginatively.

The Finnish Pillar: The 
Intelligence of Less
Finland’s approach to education has 

earned  recognition  worldwide,  not  for  
its rigour in the conventional sense, but 
for its profound intelligence of less. Dis-
covery, play and intrinsic motivation are 
not  supplementary  to  the  curriculum,  
they are its very DNA.

EDUCA  brings  this  philosophy  to  
Belgrade  in  its  most  authentic  expres-
sion,  thoughtfully  crafted  for  children  
growing up between cultures. From the 
age of three to fifteen, each child follows 
a path that honours individual pace, sin-
gular  gifts  and  the  inner  life,  allowing  
them to thrive and strive. 

The Neuroeducation 
Pillar: The Science of 
Wonder
Neuroeducation lies at the intersec-

tion  of  neuroscience,  psychology  and  
pedagogy – a discipline that transforms 
how  teaching  is  designed  and  experi-
enced. Its foundational insight is as el-
egant as it is innovative: the brain learns 
best  through  emotional  engagement,  
genuine  curiosity  and  the  experience  
of meaning. 

When  a  child  feels  seen,  the  brain  
releases  the  neurochemicals  of  curi-
osity  and  connection,  creating  condi-
tions in which knowledge is not merely 
retained  but  woven  into  the  fabric  of  
who the child is becoming. This is how 
EDUCA breathes.

The Nature Pillar: The 
Green-Mindedness of 
Learning
Nestled  in  a  tree-lined  street  in  

Dedinje, in the heart of Belgrade’s dip-
lomatic  and  international  community,  
EDUCA’s  green,  fairytale-like  campus  
embodies the conviction that environ-
ment is not incidental to education, but 
intrinsic to it. 

Neuroeducation  affirms  what  in-
stinct  has  always  known:  nature-con-
nected   learning   develops   deeper   
concentration, greater emotional equi-
librium and a more expansive sense of 
a child’s place in the world.

A Non-Profit Promise: 
The Value of Giving
EDUCA  operates  as  a  non-profit  

institution  within  the  Education  for  
Serbia  Foundation,  a  distinction  that  
carries profound significance for those 
it serves. There are no shareholders, no 
commercial  imperatives,  no  incentive  
that competes with the singular prior-
ity of each child’s thriving. For parents 
accustomed to making consequential 
decisions with precision, this is not a 
detail. It is the foundation of trust.

EDUCA  is  among  Belgrade’s  
finest discoveries – a school where 
Finnish wisdom blends academic 
excellence  and  emotional  wellbe-
ing,  where  students  work  smart  

rather  than  hard.  For  families  who  
know  that  “less  is  more”,  the  search  
ends here.

dr  svetlana  Belić  malinić
PrinCiPal,  edUCa  finnish  international  kinderGarten  &  sChool

EDUCA: The School That Knows A Child

a
There is a question that every thoughtful parent eventually arrives at: not 
simply where their child will learn, but how – and to what end. Dr Svetlana 
Belić Malinić, a neuroeducator who carries the intellectual inheritance of 

both UCL Institute of Education in London and the University of Helsinki – two 
of the world’s most distinguished centres of educational thought, brings a 

clear conviction to discerning families: a happy child learns best.
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edUCation  reforms

Curricula, technology, and 
the market are changing 
serbian schools
Serbia faces the challenges of upgrading its educational 
system: from adapting curricula to social changes to 
implementing modern technologies, digitalization, and 
the use of artificial intelligence

i

knowledge

In recent years, Serbia’s ed-
ucation system has been in a 
state of constant upgrading and 
adapting to current social and 
technological changes. The key 
challenge is no longer just the 
curriculum content, but the way 
knowledge is transmitted and 
applied in a world of accelerated 
technological development. Dig-
italization, artificial intelligence, 
and new learning methods, such 
as digital classrooms, are in-
creasingly influencing schools, 
imposing a need for education 
to adapt to generations raised in 
a completely different environ-
ment.

In  this  context,  as  experts  
explain,  the  reforms  planned  
for  the  coming  years  include  
changes  to  curricula,  restruc-
turing  classroom  teaching,  and  
a  greater  focus  on  developing  
functional  knowledge  and  skills.  
Starting  with  the  2027/28  school  
year,  students  in  the  first  year  

Text by
Teodora 
Škobo

“She’s the one” 
is more than a 
slogan – it is a 
tribute to the 

women whose 
knowledge and 

dedication drive 
Univerexport 

forward every 
day. the 

campaign 
highlights that 

leadership is not 
about gender, 

but about 
competence and 

results

UniverexPort

She’s the One: a voice that 
leads, decisions that last
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n the month when 
International 
Women’s Day is 
marked, Univerex-
port has chosen to 
proudly say “She’s 
the One”, launch-
ing a campaign 
that shines a light 

on the women who lead teams, 
drive change and set standards. 
Their roles are not symbolic 
– they are strategic, and that 
is the central message of the 
campaign.

Univerexport  is  a  domestic  
company  where  women  hold  62  
per cent of leadership positions 
and  make  up  73  per  cent  of  the  
total  workforce.  Behind  these  
figures are real people in leader-
ship  roles,  bringing  experience,  
expertise  and  making  decisions  

every  day  across  sales,  logistics,  
marketing,  finance  and  opera-
tions.  “She’s  the  One”  therefore  
speaks not only about numbers, 
but about competence, commit-

ment and the trust built through 
results.

The  slogan  serves  as  a  re-
minder  that  strong  teams  are  
built  where  knowledge,  hard  
work and responsibility are rec-
ognised without prejudice. That 
is  why  Univerexport  says  the  
campaign’s mission is to encour-
age women:

On  International  Women’s  
Day, “She’s the One” is a message 
of gratitude and respect to all our 
female  colleagues  whose  work  
contributes  to  the  company’s  
stability  and  growth,  as  well  as  
a  reminder  that  equal  opportu-
nities are the foundation of sus-
tainable and successful business, 
Univerexport said.

Because  every  good  result  is  
a  team  effort.  And  at  Univerex-
port – more often than not, she’s 
the one.

i In a company 
where women hold 
the majority of 
leadership roles, 
“She’s the One” 
celebrates those 
who make decisions, 
build trust and 
ensure stability. The 
message is clear: 
strong teams are 
built when work 
and expertise are 
recognised without 
prejudice
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cademic at-
tainment is the 
threshold, not the 
destination. What 
lies beyond it – the 
capacity for inde-
pendent thought, 
the resilience to 
navigate complexi-

ty, the enduring appetite for discovery 
– is shaped in the earliest years, in 
the quality of the environment a child 
inhabits each morning.

EDUCA  exists  for  families  who  
hold  this  distinction  dearly.  Rooted  in  
the  principles  of  Finnish  education,  
informed  by  the  frontiers  of  neuroed-
ucation and set within a green campus 
where nature itself becomes part of the 
curriculum, it offers an education that 
develops the whole child: intellectually, 
emotionally and imaginatively.

The Finnish Pillar: The 
Intelligence of Less
Finland’s approach to education has 

earned  recognition  worldwide,  not  for  
its rigour in the conventional sense, but 
for its profound intelligence of less. Dis-
covery, play and intrinsic motivation are 
not  supplementary  to  the  curriculum,  
they are its very DNA.

EDUCA  brings  this  philosophy  to  
Belgrade  in  its  most  authentic  expres-
sion,  thoughtfully  crafted  for  children  
growing up between cultures. From the 
age of three to fifteen, each child follows 
a path that honours individual pace, sin-
gular  gifts  and  the  inner  life,  allowing  
them to thrive and strive. 

The Neuroeducation 
Pillar: The Science of 
Wonder
Neuroeducation lies at the intersec-

tion  of  neuroscience,  psychology  and  
pedagogy – a discipline that transforms 
how  teaching  is  designed  and  experi-
enced. Its foundational insight is as el-
egant as it is innovative: the brain learns 
best  through  emotional  engagement,  
genuine  curiosity  and  the  experience  
of meaning. 

When  a  child  feels  seen,  the  brain  
releases  the  neurochemicals  of  curi-
osity  and  connection,  creating  condi-
tions in which knowledge is not merely 
retained  but  woven  into  the  fabric  of  
who the child is becoming. This is how 
EDUCA breathes.

The Nature Pillar: The 
Green-Mindedness of 
Learning
Nestled  in  a  tree-lined  street  in  

Dedinje, in the heart of Belgrade’s dip-
lomatic  and  international  community,  
EDUCA’s  green,  fairytale-like  campus  
embodies the conviction that environ-
ment is not incidental to education, but 
intrinsic to it. 

Neuroeducation  affirms  what  in-
stinct  has  always  known:  nature-con-
nected   learning   develops   deeper   
concentration, greater emotional equi-
librium and a more expansive sense of 
a child’s place in the world.

A Non-Profit Promise: 
The Value of Giving
EDUCA  operates  as  a  non-profit  

institution  within  the  Education  for  
Serbia  Foundation,  a  distinction  that  
carries profound significance for those 
it serves. There are no shareholders, no 
commercial  imperatives,  no  incentive  
that competes with the singular prior-
ity of each child’s thriving. For parents 
accustomed to making consequential 
decisions with precision, this is not a 
detail. It is the foundation of trust.

EDUCA  is  among  Belgrade’s  
finest discoveries – a school where 
Finnish wisdom blends academic 
excellence  and  emotional  wellbe-
ing,  where  students  work  smart  

rather  than  hard.  For  families  who  
know  that  “less  is  more”,  the  search  
ends here.

dr  svetlana  Belić  malinić
PrinCiPal,  edUCa  finnish  international  kinderGarten  &  sChool

EDUCA: The School That Knows A Child

a
There is a question that every thoughtful parent eventually arrives at: not 
simply where their child will learn, but how – and to what end. Dr Svetlana 
Belić Malinić, a neuroeducator who carries the intellectual inheritance of 

both UCL Institute of Education in London and the University of Helsinki – two 
of the world’s most distinguished centres of educational thought, brings a 

clear conviction to discerning families: a happy child learns best.
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edUCation  reforms

Curricula, technology, and 
the market are changing 
serbian schools
Serbia faces the challenges of upgrading its educational 
system: from adapting curricula to social changes to 
implementing modern technologies, digitalization, and 
the use of artificial intelligence

i

knowledge

In recent years, Serbia’s ed-
ucation system has been in a 
state of constant upgrading and 
adapting to current social and 
technological changes. The key 
challenge is no longer just the 
curriculum content, but the way 
knowledge is transmitted and 
applied in a world of accelerated 
technological development. Dig-
italization, artificial intelligence, 
and new learning methods, such 
as digital classrooms, are in-
creasingly influencing schools, 
imposing a need for education 
to adapt to generations raised in 
a completely different environ-
ment.

In  this  context,  as  experts  
explain,  the  reforms  planned  
for  the  coming  years  include  
changes  to  curricula,  restruc-
turing  classroom  teaching,  and  
a  greater  focus  on  developing  
functional  knowledge  and  skills.  
Starting  with  the  2027/28  school  
year,  students  in  the  first  year  

Text by
Teodora 
Škobo

“She’s the one” 
is more than a 
slogan – it is a 
tribute to the 

women whose 
knowledge and 

dedication drive 
Univerexport 

forward every 
day. the 

campaign 
highlights that 

leadership is not 
about gender, 

but about 
competence and 

results

UniverexPort

She’s the One: a voice that 
leads, decisions that last
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n the month when 
International 
Women’s Day is 
marked, Univerex-
port has chosen to 
proudly say “She’s 
the One”, launch-
ing a campaign 
that shines a light 

on the women who lead teams, 
drive change and set standards. 
Their roles are not symbolic 
– they are strategic, and that 
is the central message of the 
campaign.

Univerexport  is  a  domestic  
company  where  women  hold  62  
per cent of leadership positions 
and  make  up  73  per  cent  of  the  
total  workforce.  Behind  these  
figures are real people in leader-
ship  roles,  bringing  experience,  
expertise  and  making  decisions  

every  day  across  sales,  logistics,  
marketing,  finance  and  opera-
tions.  “She’s  the  One”  therefore  
speaks not only about numbers, 
but about competence, commit-

ment and the trust built through 
results.

The  slogan  serves  as  a  re-
minder  that  strong  teams  are  
built  where  knowledge,  hard  
work and responsibility are rec-
ognised without prejudice. That 
is  why  Univerexport  says  the  
campaign’s mission is to encour-
age women:

On  International  Women’s  
Day, “She’s the One” is a message 
of gratitude and respect to all our 
female  colleagues  whose  work  
contributes  to  the  company’s  
stability  and  growth,  as  well  as  
a  reminder  that  equal  opportu-
nities are the foundation of sus-
tainable and successful business, 
Univerexport said.

Because  every  good  result  is  
a  team  effort.  And  at  Univerex-
port – more often than not, she’s 
the one.

i In a company 
where women hold 
the majority of 
leadership roles, 
“She’s the One” 
celebrates those 
who make decisions, 
build trust and 
ensure stability. The 
message is clear: 
strong teams are 
built when work 
and expertise are 
recognised without 
prejudice
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cademic at-
tainment is the 
threshold, not the 
destination. What 
lies beyond it – the 
capacity for inde-
pendent thought, 
the resilience to 
navigate complexi-

ty, the enduring appetite for discovery 
– is shaped in the earliest years, in 
the quality of the environment a child 
inhabits each morning.

EDUCA  exists  for  families  who  
hold  this  distinction  dearly.  Rooted  in  
the  principles  of  Finnish  education,  
informed  by  the  frontiers  of  neuroed-
ucation and set within a green campus 
where nature itself becomes part of the 
curriculum, it offers an education that 
develops the whole child: intellectually, 
emotionally and imaginatively.

The Finnish Pillar: The 
Intelligence of Less
Finland’s approach to education has 

earned  recognition  worldwide,  not  for  
its rigour in the conventional sense, but 
for its profound intelligence of less. Dis-
covery, play and intrinsic motivation are 
not  supplementary  to  the  curriculum,  
they are its very DNA.

EDUCA  brings  this  philosophy  to  
Belgrade  in  its  most  authentic  expres-
sion,  thoughtfully  crafted  for  children  
growing up between cultures. From the 
age of three to fifteen, each child follows 
a path that honours individual pace, sin-
gular  gifts  and  the  inner  life,  allowing  
them to thrive and strive. 

The Neuroeducation 
Pillar: The Science of 
Wonder
Neuroeducation lies at the intersec-

tion  of  neuroscience,  psychology  and  
pedagogy – a discipline that transforms 
how  teaching  is  designed  and  experi-
enced. Its foundational insight is as el-
egant as it is innovative: the brain learns 
best  through  emotional  engagement,  
genuine  curiosity  and  the  experience  
of meaning. 

When  a  child  feels  seen,  the  brain  
releases  the  neurochemicals  of  curi-
osity  and  connection,  creating  condi-
tions in which knowledge is not merely 
retained  but  woven  into  the  fabric  of  
who the child is becoming. This is how 
EDUCA breathes.

The Nature Pillar: The 
Green-Mindedness of 
Learning
Nestled  in  a  tree-lined  street  in  

Dedinje, in the heart of Belgrade’s dip-
lomatic  and  international  community,  
EDUCA’s  green,  fairytale-like  campus  
embodies the conviction that environ-
ment is not incidental to education, but 
intrinsic to it. 

Neuroeducation  affirms  what  in-
stinct  has  always  known:  nature-con-
nected   learning   develops   deeper   
concentration, greater emotional equi-
librium and a more expansive sense of 
a child’s place in the world.

A Non-Profit Promise: 
The Value of Giving
EDUCA  operates  as  a  non-profit  

institution  within  the  Education  for  
Serbia  Foundation,  a  distinction  that  
carries profound significance for those 
it serves. There are no shareholders, no 
commercial  imperatives,  no  incentive  
that competes with the singular prior-
ity of each child’s thriving. For parents 
accustomed to making consequential 
decisions with precision, this is not a 
detail. It is the foundation of trust.

EDUCA  is  among  Belgrade’s  
finest discoveries – a school where 
Finnish wisdom blends academic 
excellence  and  emotional  wellbe-
ing,  where  students  work  smart  

rather  than  hard.  For  families  who  
know  that  “less  is  more”,  the  search  
ends here.

dr  svetlana  Belić  malinić
PrinCiPal,  edUCa  finnish  international  kinderGarten  &  sChool

EDUCA: The School That Knows A Child

a
There is a question that every thoughtful parent eventually arrives at: not 
simply where their child will learn, but how – and to what end. Dr Svetlana 
Belić Malinić, a neuroeducator who carries the intellectual inheritance of 

both UCL Institute of Education in London and the University of Helsinki – two 
of the world’s most distinguished centres of educational thought, brings a 

clear conviction to discerning families: a happy child learns best.
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edUCation  reforms

Curricula, technology, and 
the market are changing 
serbian schools
Serbia faces the challenges of upgrading its educational 
system: from adapting curricula to social changes to 
implementing modern technologies, digitalization, and 
the use of artificial intelligence

i

knowledge

In recent years, Serbia’s ed-
ucation system has been in a 
state of constant upgrading and 
adapting to current social and 
technological changes. The key 
challenge is no longer just the 
curriculum content, but the way 
knowledge is transmitted and 
applied in a world of accelerated 
technological development. Dig-
italization, artificial intelligence, 
and new learning methods, such 
as digital classrooms, are in-
creasingly influencing schools, 
imposing a need for education 
to adapt to generations raised in 
a completely different environ-
ment.

In  this  context,  as  experts  
explain,  the  reforms  planned  
for  the  coming  years  include  
changes  to  curricula,  restruc-
turing  classroom  teaching,  and  
a  greater  focus  on  developing  
functional  knowledge  and  skills.  
Starting  with  the  2027/28  school  
year,  students  in  the  first  year  

Text by
Teodora 
Škobo

“She’s the one” 
is more than a 
slogan – it is a 
tribute to the 

women whose 
knowledge and 

dedication drive 
Univerexport 

forward every 
day. the 

campaign 
highlights that 

leadership is not 
about gender, 

but about 
competence and 

results

UniverexPort

She’s the One: a voice that 
leads, decisions that last
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n the month when 
International 
Women’s Day is 
marked, Univerex-
port has chosen to 
proudly say “She’s 
the One”, launch-
ing a campaign 
that shines a light 

on the women who lead teams, 
drive change and set standards. 
Their roles are not symbolic 
– they are strategic, and that 
is the central message of the 
campaign.

Univerexport  is  a  domestic  
company  where  women  hold  62  
per cent of leadership positions 
and  make  up  73  per  cent  of  the  
total  workforce.  Behind  these  
figures are real people in leader-
ship  roles,  bringing  experience,  
expertise  and  making  decisions  

every  day  across  sales,  logistics,  
marketing,  finance  and  opera-
tions.  “She’s  the  One”  therefore  
speaks not only about numbers, 
but about competence, commit-

ment and the trust built through 
results.

The  slogan  serves  as  a  re-
minder  that  strong  teams  are  
built  where  knowledge,  hard  
work and responsibility are rec-
ognised without prejudice. That 
is  why  Univerexport  says  the  
campaign’s mission is to encour-
age women:

On  International  Women’s  
Day, “She’s the One” is a message 
of gratitude and respect to all our 
female  colleagues  whose  work  
contributes  to  the  company’s  
stability  and  growth,  as  well  as  
a  reminder  that  equal  opportu-
nities are the foundation of sus-
tainable and successful business, 
Univerexport said.

Because  every  good  result  is  
a  team  effort.  And  at  Univerex-
port – more often than not, she’s 
the one.

i In a company 
where women hold 
the majority of 
leadership roles, 
“She’s the One” 
celebrates those 
who make decisions, 
build trust and 
ensure stability. The 
message is clear: 
strong teams are 
built when work 
and expertise are 
recognised without 
prejudice
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